
GREEN: Hawai‘i’s Sustainable Living Magazine is Hawai‘i’s premier and only maga-
zine dedicated to informing and educating Hawai‘i residents about sustainable living 
all year long. GREEN features a diverse array of original and easy-to-digest content, 
delivering smart ideas and entertainment. From food, health and people to technol-
ogy and conservation, GREEN is an invaluable resource for environmentally conscious 
residents across the islands and an established media platform connecting individu-
als, community groups and businesses to promote and take advantage of Hawai‘i’s 
burgeoning community of conscious consumers.

CIRCULATION

GREEN is a free, quarterly publication available across the state.

 – Printed Magazine – 10,000
 – eZine Viewership (online version) – 10,000+
 – Total units distributed quarterly – 25,000+
 – Projected quarterly readership – 75,000+

STRATEGIC DISTRIBUTION

GREEN reaches a wide demographic of residents through our strategic statewide 
distribution at most Jamba Juice locations. GREEN is also available at Whole Foods 
Kahala, Patagonia retail locations, Downtown restaurant, Pacific Home, The Bike 
Shop stores and select farmers’ markets, bookstores, natural food stores, building 
supply retailers and clothing retailers.

GREEN is offered at over 60 locations on O‘ahu and 10 locations on Maui with select 
Jamba Juice locations on the Big Island and Kaua‘i.

OUR MISSION
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READERS YOU WANT TO REACH

69% of our readers say they read GREEN because they want to lead a more 
sustainable lifestyle.

Results based on a mail-in and Internet reader survey conducted by GREEN in May 2011.

Eco-conscious consumers are more 
likely to read magazines or browse the 
web, instead of turning on the television.

Males/Females 38% / 62%

Age 35+ 69%

Married 65%

Have Children 69%

College Degree or Higher 88%

Own Their Own Home 62%

Income 61K+ 54%

Outdoor/Recreation Enthusiasts  58%

Garden Enthusiasts 54%
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“GREEN Magazine is an excellent local publication with amazing content that draws 
in a dynamic, educated readership. My ads have been a huge success, from people 
bringing in coupons we have run in conjunction with our print ads to cutouts of our 
marketplace listings. Through GREEN Magazine we have broadened our customer 
base and established our brand in Hawai‘i’s eco-friendly community.”

—Ashley Lukens, Co-owner Baby Awearness

“GREEN Magazine provides us a perfect way to spread the message that we care as a 
company about the other bottom line—that is, we care about the products we sell and 
their effect on the earth. By advertising in GREEN Magazine I am assured that we will 
reach the right kind of customers. Our customers mention seeing our ads in GREEN 
Magazine all the time, so I know that our ad is working.”

—Aubrey Yee, Co-owner Pacific Home

“We’ve been advertising in GREEN Magazine since the beginning. The concept, con-
tent and layout of each issue are enlightening and creative and attract the readership 
we are hoping for. It’s just icing on the cake that each issue the has brought us a very 
health return on investment of our advertising dollars.”

—Ken Sheeks, Owner Hawaii Skylights and Solar Fans

“At Hawaiian Electric Company, we have welcomed the magazine as an excellent me-
dium through which we can provide information on our programs and initiatives that 
promote sustainable living, conservation and renewable energy. GREEN is the perfect 
venue to reach individuals who are interested in living their lives in an environmental-
ly responsible and wholesome manner. The magazine features interesting and inviting 
articles that are easy to read, presented in an aesthetically pleasing publication. The 
magazine’s website is also very attractive and includes informative articles and video 
clips.”

—Janet A. Crawford, Communications Consultant Hawaiian Electric Company

WHAT ADVERTISERS HAVE
TO SAY ABOUT GREEN
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ONLINE

Greenmagazinehawaii.com is an important 
companion to the print magazine and an 
important resource for sustainable living. 
The website features timely updates of 
local news and events, GREEN current is-
sue stories and archives, a green business 
directory and a non-profit resource page.
 The website also features the GREEN 
Ezine, the complete online version of 
the print magazine in a clear and quick 
page-turning format. In addition to the 
print magazine circulation, an average 
of 10,000 online subscribers receive 
the Ezine as the print magazine hits the 
shelves. Subscriptions to the Ezine are 
free, which allows for an ever-expanding 
distribution of GREEN without any ad-
ditional environmental impact associated 
with printing more magazines.
 When subscribers receive the 
quarterly Ezine, it arrives in an email as a 
hyperlink to the Ezine page at Greenmaga-
zinehawaii.com, directing traffic to the 
website as well as the online magazine.

greenmagazinehawaii.com
averages 3,126 new visitors, 9,303 views 

and 33,023 hits
each and every month

Eco-conscious consumers are a discerning demographic. They are more likely to sup-
port local businesses and studies show that environmentally-friendly consumers are 
more likely to read magazines or browse the web, instead of turning on the television.

 – Eco-conscious consumers use magazines and the web most often
  to inform their purchasing decision.
 – Environmental issues resonate more strongly with magazine readers.
 – Magazine readers influence environmentally-friendly purchases almost
  three-times more than consumers who watch television.

†Magazine Publishers of America, Fall 2009

CONSUMER TENDENCIES
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These fine business and organizations care about the community, the environment 
and support GREEN:

 – Aloha Air Cargo
 – Baby Awearness
 – The Bike Shop
 – Bess Press
 – Bishop Museum Press
 – Board of Water Supply
 – Conservation Council for Hawai‘i
 – Cool Roof Hawaii
 – Defend O‘ahu Coalition
 – Details International
 – Downtown Restaurant
 – Down To Earth
 – Green Clean 808
 – Green Builder’s Depot
 – Hawai‘i Conservation Alliance
 – Hawai‘i Skylights & Solar Fans
 – Hawaiian Electric Company
 – Hawaiian Legacy Hardwoods
 – Ho‘ala Spa and Salon
 – Hui Ku Maoli Ola Native Plant Specialists
 – Jamba Juice
 – King Windward Nissan
 – Luibueno’s
 – Mokulua Woodworking
 – Mu‘umu‘u Heaven
 – Native Books
 – North Shore Soap Factory
 – Ohana Green House & Garden Supply
 – Organik
 – Pacific Home
 – Pacific Panel Cleaners
 – Paradise Eyewear
 – Red Ginger Cafe
 – RevoluSun
 – Rising Sun Solar
 – Simplicity Imports
 – State Farm Insurance
 – Summer Baptist, ND, L.Ac.
 – Sunetric
 – Surfrider Foundation
 – Waikiki Worm Company
 – Whole Foods Market

WHO’S ADVERTISING?
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AGENCY COMMISSON

Agency commission is 15%, allowed 
on general advertising, not on produc-
tion charges. Forfeiture of agency 
commission on all accounts 90 past 
due (no cash discount).

GENERAL
ADVERTISING POLICY

Publisher reserves the right to reject 
any advertising. Advertisers assume 
all liability for all content of advertis-
ing published, and for any claims 
arising from the advertising. Publisher 
reserves the right to place the word 
“advertisement” on ads which, in the 
publisher’s opinion, resemble editorial 
matter. Cancellations only excepted in 
writing prior to ad space close dead-
line. Rates subject to change with 
90 days written notice. All rates are 
subject to the State of Hawaii General 
Excise tax effective at the time of 
billing.

NONPROFIT RATE

GREEN offers a 15% discount off 
the 4x rate for non-profit 501 (c)(3) 
organizations.

PREMIUM POSITIONS

Applicable on 4x rate, Premium 
Position Charge: Add 25% (based on 
availability)

PRINTING SPECS 
 Magazine Trim Size: 8.375” wide by 10.875” tall
 Line Screen: 133 Line Screen
 Image Resolution CMYK/Grayscale: 300 dpi
 Dot Gain: 5% -10%
 Digital Ad Submission: Flattened Photoshop CS3 .TIF saved in CMYK or PDF file format.
 Artwork Production Note: Hold all live matter at least .125” inside trimmed size.
 Bleed dimensions allow for .25” trim on all sides.

AD SIZE TRIMMED SIZE BLEED SIZE

Double Page Bleed 16.75” x 10.875” 17.25” x 11.375”

Full Page 7.875” x 10.375” No Bleed

Full Page Bleed 8.375” x 10.875” 8.875” x 11.375”

1/2 Page Horizontal 7.875” x 4.875” No Bleed

1/2 Page H. Bleed 8.375” x 5.375” 8.875” x 5.875”

1/2 Page Vertical 3.625” x 10.375” No Bleed

1/2 Page V. Bleed 4.125” x 10.875” 4.625” x 11.375”

1/4 Page 3.75” x 4.875” No Bleed

Marketplace* 2” x 2” No Bleed

*Marketplace ads have a word count of 43 words. Text exceeding the word count will be 
editted at the discretion of the editor.
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EDITORIAL CALENDAR & ADVERTISER DEADLINES

VOLUME // MONTH // YEAR SPACE DEADLINE AD ARTWORK DEADLINE

V5#3 // Sep/Oct/Nov // 2013 Aug. 16, 2013 Aug. 23, 2013

V5#4 // Dec/Jan/Feb // 2014 Nov. 15, 2013 Nov. 22, 2013

V6#1 // Mar/Apr/May // 2014 Feb 14, 2014 Feb 21, 2014

V6#2 // Jun/Jul/Aug // 2014 May 16, 2014 May 23, 2014


